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The Primary Domain Name Market

Characterisation and development of the secondary
Domain Name Market

The value of domain names.

Future development
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source: The VeriSign Domain Report – August 2007
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Status: September 2007
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Domain name marketDomain name market

Primary marketPrimary market

• Advertising, Parking 
and website
development
(vertical portals)

• Advertising, Parking 
and website
development
(vertical portals)

Secondary marketSecondary market

MonetizationMonetization TradeTrade

• Brokerage (sale or
rent)

• „drop catching“ of 
expired domain
names

• Brokerage (sale or
rent)

• „drop catching“ of 
expired domain
names

Domainregistration
and related

services

Domainregistration
and related

services
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Domain name market playersDomain name market players

InvestorsInvestors

Individual
„Domainers“
Individual

„Domainers“ InstitutionsInstitutions

• Advertising, Parking, and website development
• Traffic value
• Generic value

• Advertising, Parking, and website development
• Traffic value
• Generic value

Parking providersParking providers

ProvidersProviders

Brokerage
providers

(sale, auctions, 
escrow services)

Brokerage
providers

(sale, auctions, 
escrow services)
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US Europe I Europe II Europe III

liberal, maturely
developed market

liberal, strong 
developed market –
e.g. UK and 
Germany

liberal, developing 
market –
e.g. Poland (.pl)

restricted, inhibited 
markets – e.g. 
France and Italy

Huge and vivid
„primary market“ –
very strong public
awareness of 
domains

Large and vivid
„primary market“; 
ccTLDs and gTLDs
are numerous and 
important

Considerable growth 
in registrations, 
ccTLD „gains
ground“ towards
gTLDs

Comparably weak
growth in both TLDs, 
national TLDs and 
gTLDs! Still low
public awareness

Differentiated
developing
secondary market
(not yet
sophisticated)

Developing
secondary market

Considerable
Potential Low potential
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Minimum amount determined by:

• Existing advertising revenue (type-in domains, 
established content)

• General characteristics
(3 letter „.com“ domains, popular generic
terms)

Minimum amount determined by:

• Existing advertising revenue (type-in domains, 
established content)

• General characteristics
(3 letter „.com“ domains, popular generic
terms)

Maximum amount: 
Determined by specific buyer intrests
Maximum amount: 
Determined by specific buyer intrests

Various factorsVarious factors
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Popularity of TLD (.com is far better than .eu; ccTLD of a developed market is
more valuable than a name under „exotic“ ccTLDs)

Focus on domain names with commercial relevancy

• Investigate whether this term/name is covered by paid ads

• Focus on generic, descriptive names (computer, laptop, phone etc)

• Avoid trademark infringements

Short, hyphen-free, number-free and easy to remember names

Registrations under several other gTLDs or ccTLDs

Advertising revenue (e.g. PPC) - temporary, developing or stable

Expired domains: Age, previous page rank, content and inbound links
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Ask for realistic prices
(lunatic expectations damage your reputation)

On sale: Ask for a fixed price. Do not only invite offers/bids.
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We are going to see more live auctions in Europe.

Professionalisation will continue (more corporate players on the investors side).

Consolidation has already started within the more sophisticated markets and will continue.

Business-models will be transfered to other markets by means of trial and error

Probably no continuous growth – backlashes are inevitable. 
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Development of parking („vertical portal“, „user generated content; development of the advertising-
market) ?

Transferability of Business Models (in paticluar the US model to Europe) ?

Growth of other identifiers in the internet (Will there be a significant change as the internet goes
more mobile ?)
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Icann-Studienkreis, Warsaw, October, 12th 2007
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